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All GAvE somE, 
somE GAvE All
Most colleges and 
universities were 
closed for classes 
on Monday, May 26, 
for Memorial Day. 
However, that didn’t 
stop faculty, staff 
and students from 
honoring those who 
made the ultimate 
sacrifice for our 
freedom.

6
thE virtUAl PAth  
to A rEAl mBA
When you consider 
getting an MBA, you 
might be concerned 
about the time 
commitment and the 
demands of making it 
to campus for classes. 
These concerns are 
especially valid for 
servicemembers who 
are juggling work 
demands and potential 
relocation. Online 
MBA programs offer 
their students the 
convenience of being 
able to take classes 
any time, anywhere.

By J.B. Bissell

11
GEttiNG dowN  
to BUsiNEss
It’s a natural fit for 
military veterans to 
go into business 
or MBA programs. 
It builds on their 
previous experience 
dealing with strategy, 
operations and tactics. 
MAE explores some 
of the traditional MBA 
offerings for veterans 
looking to attend 
B-school.

By Nora McGaNN

16
dEPloyEd to 
EmPloyEd
A non-profit 
organization is 
offering free training 
and employment 
assistance to recent 
veterans of U.S. 
national security 
missions, and it 
just graduated its 
inaugural class. This 
rigorous program 
allows graduates to 
achieve sought-after 
certifications that 
are valuable in many 
careers. 

By Joseph KerNaN

Careers and TransiTions: 
VeTrepreneurs

From Boots to BUsiNEss
Many veterans seek to become their own 
bosses after their retiring from active duty. 
Fortunately, there are a number of resources 
available to help servicemembers launch 
a business. Hear from vets who have 
started their own businesses: the perks, the 
challenges and the best support tools that 
aided their ventures. 

“Because JBLM 

operates as the 

largest Army-led 

joint base, we have 

an opportunity to 

shape not only Army 

programs but also 

our sister services as 

well. Servicemembers 

at JBLM have 

opportunities to 

take on-base  

pre-apprenticeship 

and career skills 

programs that do not 

exist anywhere else in 

our military.” 

— Amy Moorash

BUildiNG yoUr owN drEAm JoB
Having a great business idea may not 
be enough to get your company off the 
ground. These days, more and more 
schools are offering entrepreneurial 
degrees, designed to give graduates a 
solid base in business knowledge along 
with the skills to launch their venture. 

By Kasey chisholM
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This month’s issue of Military Advanced Education focuses on the 
Master of Business Administration degree. Moving from the military to busi-
ness school can be a daunting task for current and former servicemembers, 
but it need not cause unnecessary stress. Today’s colleges and universities 
are clamoring for veterans to enter their business school ranks.  

It seems attaining an MBA is a popular achievement among students. 
For the first time ever, the MBA has surpassed a master’s degree in educa-
tion to become the most popular post-graduate degree. The Department of 
Education said the MBA accounted for 25 percent of all advanced degrees 
in the 2011-2012 calendar year. Only 23 percent got a Master of Education 
during that same time.

According to an article on the business education website Poets and Quants, “the remarkable 
growth of the MBA—largely due to its widespread acceptance by employers and the almost assured 
return-on-investment of the degree—has been fairly steady during the past half century, making the 
degree the most successful educational product of the past 50 to 100 years.” Read the complete article at  
www.poetsandquants.com for an interesting infographic that shows how other master’s degrees stack up in 
popularity compared to the MBA.

In other news, DoD has implemented procedures for the operation of voluntary education programs, in 
a move that has been widely anticipated by schools and VolEd leaders for many months. The final rule was 
published in the Federal Register on May 15.

In an exclusive comment to Military Advanced Education, Dawn Bilodeau, chief, Voluntary Education 
Programs, Department of Defense, Military Community and Family Policy, said: “We are committed to 
ensuring military students, especially tuition assistance beneficiaries, and their families are equipped with 
the details they need to make school and program choices that meet their individual education and career 
goals. This effort will help the department identify and address misleading or predatory behavior toward 
servicemembers and their families pursuing higher education.”

The initiative, part of the president’s Executive Order for Principles of Excellence, is designed to improve 
oversight of the educational programs offered to servicemembers and 
their families by establishing new uniform rules that ensure a quality 
DoD Tuition Assistance Program. 

For more information on the new MOU, check out Program Notes 
on page 4.
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The U.S. Department of Defense published its Voluntary Education 
Programs Final Rule to the Federal Register on May 15, 2014. This 
rule will become effective on July 14, 2014. The rule can be viewed at  
https://federalregister.gov/a/2014-11044.

The new instruction states all institutions providing high school comple-
tion and post-secondary education programs through the DoD Tuition 
Assistance (TA) program must agree to the new DoD MOU and have a signed 
copy on file with DoD prior to servicemembers receiving TA approval to attend 
their institution. The requirement to sign a new DoD MOU for all participating 
educational institutions will be effective 60 days following the publication of 
this final rule in the Federal Register. The DoD MOU verification application 
can be accessed at www.dodmou.com.

DoD published this final rule to implement new policy, responsibilities and 
procedures for the operation of voluntary education programs within DoD. The 
new policies discussed in the rule include:

•	 All educational institutions providing education programs through the 
DoD TA program will provide meaningful information to students about 
the financial cost and attendance at an institution, so military students 
can make informed decisions on where to attend school; not use unfair, 
deceptive and abusive recruiting practices; and provide academic and 
student support services to servicemembers and their families. 

•	 New criteria are created to strengthen existing procedures for access to 
DoD installations by educational institutions. 

•	 An annual review and notification process is required if there are changes 
made to the uniform semester-hour (or equivalent) TA caps and annual 
TA ceilings. 

•	 Military departments will be required to provide their servicemembers 
with a joint services transcript. 

•	 The DoD Postsecondary Education Complaint System is implemented for 
servicemembers, spouses and adult family members to register student 
complaints. 

•	 The military departments are authorized to establish service-specific TA 
eligibility criteria and management controls. 

•	 Educational institutions with a current DoD Voluntary Education 
Partnership MOU that have initiated their application for Title IV eligibility 
with the Department of Education will have 18 months following the 
publication of this final rule in the Federal Register to successfully meet the 
Title IV requirement. New applicants will be required to meet the Title IV 
requirement before signing a DoD Voluntary Education Partnership MOU.

This new final rule includes requirements stated in the President’s 
Executive Order 13607, “Establishing Principles of Excellence for Educational 
Institutions Servicing Service Members, Veterans, Spouses, and Other Family 
Members,” signed April 27, 2012. In implementing the executive order, three 
interagency working groups were established (information, compliance, and 
report), along with an aggressive timeline to ensure that the policies take effect 
as soon as possible. The EO directed DoD to coordinate with the Departments 
of Veterans Affairs and Education, and in consultation with the Department 
of Justice and the Consumer Financial Protection Bureau, to implement and 
promote compliance with the principles stated in the EO. Several of these prin-
ciples were covered in the previous 2012 final rule; the remaining principles 
are now included in this final rule. The president requested the principles be 
implemented during school year 2013-2014.

During the 45-day commenting period, 44 public comment submissions 
were received, which contained 123 comments that were reviewed and consid-
ered. Those comments and DoD’s responses can also be viewed on the Federal 
Register’s final rule.

PROGRAM NOTES compiled by KMi Media Group staff

After a month of scandal, 
Veterans Affairs Secretary 
Eric Shinseki submitted his 
resignation to the president. 

The American Council on Education 
(ACE) recently announced that Jose 
E. Coll, director of veteran student 
services and associate professor of 
social work at Saint Leo University, 
has been named an ACE Fellow 
for academic year 2014-15. The 
ACE Fellows program is designed 
to strengthen institutions and 
leadership in higher education by 
identifying and preparing emerging 
leaders for senior positions in college 
and university administration.

David Padley, voluntary education 
program manager at the U.S. Coast 

Guard, has left his position for a 
job with the Customs and Border 
Protection Agency. The Coast Guard 
is in the process of hiring a new 
program manager for the VolEd 
program.  

Syracuse University announced 
the formation of a new leadership 
position to oversee the development 
and expansion of programming for 

veterans and the military. J. Michael 
Haynie, the founder and executive 
director of the Institute for Veterans 
and Military Families, will assume 
the additional role of vice chancellor 
for Veterans and Military Affairs.  

Jim Belcher, author and associate 
professor of practical theology 
at Knox Theological Seminary, 
has been chosen as president of 

Providence Christian College in 
California.

Elizabeth B. Davis has been 
selected as dean of the University 
of San Francisco’s School of 
Management, effective August 1. 
Davis will be the first woman to  
lead the School of Management  
as dean.

PEOPLE compiled by KMi Media Group staff

J. Michael haynie Jim Belcher

elizabeth B. Davis 

New DoD MOU Published
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MeMorial Day tributes at caMpuses across aMerica.

Lt. Col. David Cox delivers remarks during a Memorial Day 
ceremony at Appalachian State University. Cox is chairman of 

Appalachian’s Department of Military Science and Leadership. 
[Photo courtesy of Marie Freeman]

1. More than 50 volunteers from University of Phoenix planted 
10,000 flags on the lawn of the University of Phoenix office.  
The flag display reads “Freedom Is Never Free” and represents a 
meaningful symbol of appreciation to those servicemembers who 
sacrificed their lives for our country’s freedom.  
[Photo courtesy of University of Phoenix]

2. Friends, family and servicemembers paused early Memorial 
Day morning during Appalachian State University’s ceremony 
to salute the flag and remember those who died in service to 
America. [Photo courtesy of Marie Freeman]

3. At Globe University-Wausau, students, staff and faculty have 
been offering their silent but heartfelt gratitude to those who 
have served their country throughout the month of May with 
the Memorial Rocks project. Rocks and markers have been on 
display in the commons, and the campus community has been 
encouraged to write the names of loved ones who died in service 
or to offer a message of thanks. At the end of the month, these 
rocks will be placed outside in a permanent memorial near the 
campus flagpole. [Photo courtesy of Globe University]

4. American Legion Post 519 Honor Detail performed a three round 
volley salute at Cal State San Bernardino Palm Desert Campus. 
[Photo courtesy of CSUSB]

5. Gerry Gallimore (at the podium) offers the invocation for the 14th 
Memorial Day commemoration on May 23 at the University of 
Tennessee at Martin. Gallimore, a military veteran, is a supervisor 
in the university’s greenhouse and grounds area. Lt. Col. Steve 
Elliott (second from left), UT Martin assistant professor of 
mathematics, was the guest speaker. Elliott commands the Army 
National Guard’s 1st Battalion, 238th Field Artillery.  
[Photo courtesy of University of Tennessee Martin]
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If you’ve been in the business world a few 
years—gaining experience, making contacts, gener-
ally climbing the corporate ladder—there’s a good 
chance you’ve given some serious consideration to 
pursuing a Master of Business Administration (MBA) 
degree. The ladies and gentlemen in upper man-
agement all seem to have them, and many of your 
friends do, too. You know it’s the next logical step.

“An MBA is for someone who is looking to 
enhance their critical and strategic thinking skills 
in a manner that will strongly affect their outlook 
on problem solving, leadership and performance 
across their career,” said Susan Cates, the executive 
director of the MBA@UNC program at the University 
of North Carolina Kenan-Flagler Business School. 
“An MBA is for someone who wants to enhance 
their current performance and both deepen and  
broaden their skill set for their long-term career 
development.”

Simply put, “an MBA is for professionals with a 
few years of work experience who want to advance 
and accelerate their careers,” added Stacey White-
cotton, Ph.D., senior associate dean of graduate 
programs for the W. P. Carey School of Business at 
Arizona State University.

Of course, very few of those professionals are able to do some-
thing as drastic as just up and enroll as a full-time graduate student 
at the local university. There are still bills to pay and there are 
still ladder rungs to climb, even when focusing on that long-term 
career development. That’s exactly why Internet-based MBAs have 
become so popular in recent years.

“The W.P. Carey School’s online MBA program is 
ideal for working professionals who need the same 
quality content offered in the full-time program, but 
with a more flexible schedule,” explained Whitecot-
ton. “For example, we see a lot of students in the 
military, those starting their own businesses, or who 
travel extensively for their jobs. Our online MBA 
program offers the same degree and same stellar 
faculty members who teach in our highly-ranked 
face-to-face MBA programs.”

In other words, taking the online option is not 
taking the easy way out, and it bears repeating that, 
although the learning happens at a distance, this 
particular educational path is no shortcut. Students 
cover the same breadth of information—manag-
ing oneself and others, analyzing data, evaluating 
financial reports, marketing, building operations 
plans, creating competitive strategies and much 
more—whether they’re sitting in a brick-and-mor-
tar classroom or watching lectures on their laptop 
and participating in virtual threaded discussions. 

content Delivery

Threaded discussions and Web-based lectures are two possible 
components of the online delivery process, but different universi-
ties and colleges use various methods, and they all continue to 
evolve and upgrade as technology improves.

Arizona State, for example, makes use of the popular Blackboard 
system. “That provides the ability to access materials from any  
Internet-enabled location in the world,” explained Whitecotton. 

online b-school prograMs are a gooD 
fit for those neeDing flexibility.

Susan Cates

Stacey Whitecotton

The Virtual Path 
to a Real MBA

by J.b. bissell, Mae corresponDent
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“Within Blackboard, we can also provide links to 
third-party simulations, video conferencing with 
Adobe Connect and a host of other tools, depending 
on curriculum needs.”

Educators at North Carolina discovered that 
one of the biggest challenges was figuring out how 
students and professors could engage one another 
for the live interchange of ideas, and in a way 
that would necessitate class members thinking on 
their feet, processing information in real time, and 
ultimately reacting to it as they would in a true  
workplace situation.

“Experiential learning and active, multi-direc-
tional conversations are critical to an effective MBA 
program,” said Cates. In order to generate that type 
of atmosphere, each MBA@UNC course features a 
weekly, live virtual class meeting.

“Our virtual classroom is capped at 15 students 
and a UNC Kenan-Flagler faculty member, with 
everyone’s face on the screen and everyone dialed 
in by voice,” continued Cates. “Because we address 
one-way communication (lecture-type content) in 
video and other materials that students are respon-
sible for completing prior to the live class, the live 
sessions are all about application. Students discuss 
and debate cases, break into sub-groups to do live 
negotiation exercises, and then come back together 
to debrief them, do live presentations, or unpack 
group simulations that they have done earlier in the 
week. These classes allow us to recreate, and even 
enhance, the vibrancy of the experiential nature of 
in-person programs.”

Capella University enhanced its offering by 
increasing the overall flexibility. “Our MBA is competency-based 
and the coursework is designed to help learners gain knowledge 
and understanding of necessary subject areas, but also competency 
in the application of that knowledge,” said Cheryl L. Bann, Ph.D., 

who is the institution’s MBA faculty chair in the 
School of Business and Technology.

“Beyond that course design, Capella was among 
the first to be approved by the Department of Educa-
tion and the Higher Learning Commission to offer 
an MBA degree in a self-directed format: FlexPath,” 
she continued. “FlexPath uses a competency-based, 
direct-assessment learning model rather than the 
traditional credit-hour standard. This allows stu-
dents to work at their own pace, which offers 
increased flexibility and the potential to reduce the 
cost and time to complete a program.”

conquering—eMbracing—challenges

No matter how flexible, when technology is relied upon for con-
tent delivery, there are bound to be some glitches. Administrators are  

Cheryl L. Bann

cheryl.bann@capella.edu

“I had the same 
experience as the typical 
classroom student, 
except I was halfway 
around the world.” 
–SSGT Michael Gump, class of 2013

100% online.

Complete your degree in  
as little as 22 months.

A Yellow Ribbon school.

WSU works with you to utilize  
your VA education benefits.

Ranked No. 3 for Best Online Graduate  
Business Programs for Veterans
– U.S. News & World Report 2014

2014

ONLINE PROGRAMS
BEST    

GRAD BUSINESS

Your MBA, your way. 

info@wsumba.com | 1.877.960.2029 ext.3608 | omba.wsu.edu 

MBA@UNC student John Radovan, U.S. Air Force, was deployed in support of a Global Hawk deployment to Japan. He is 
shown here using the MBA@UNC app on his iPhone to watch an asynchronous class. [Photo courtesy of UNC]
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well aware of this and seem at the ready to 
handle whatever challenge may arise. 

“We will go to any length to make sure 
our students can access their courses and 
use the technology provided for them,” said 
Cindy Smith, director of distance learning, 
College of Business at Mississippi State 
University. “We offer orientation to the 
technology of the course and readily acces-
sible help desk support. In 
an instance when a student 
was unable to access videos 
[because of a firewall issue 
on a military base], we copied 
them to a DVD and mailed it. 
Until the copy arrived, we 
sent enough lectures as indi-
vidual email attachments so 
that the student did not fall 
behind. In another case, our 
IT guy talked to their IT 
team to get the firewall issue 
resolved.”

Some of the challenges 
associated with earning 
an MBA online, however, 
don’t necessarily need to be 
resolved. Instead, they can 
be utilized, augmenting the 
theoretical curriculum with 
some real-world subject 
matter. Indeed, 21st-century 
business is conducted more 
and more in an “e” environ-
ment. Managers need to be 
able to communicate with and lead a team 
that may be spread across various offices, 
states, or even countries.

“We use virtual meeting technology, 
which is also used frequently in today’s 
corporations,” said Smith. “We also have 
team projects that require students to learn 
to work alongside team members in remote 
locations, and learn to share files and divide 
work. They learn to make presentations 
using a webcam and PowerPoint, or some-
times even make their own videos. These 
are skills that will prepare them for the real 
business world after graduation.”

It’s also comforting for students to 
understand that even though they’re study-
ing remotely, they’re not alone in terms 
of the overall objective. “Many students 
are in similar situations,” said Alisa Flem-
ing, associate dean of the School of Busi-
ness at the University of Phoenix. “They 
coordinate with fellow students in their 
learning teams, students who are located 
in various parts of the world, about how to 

work together to complete specific course 
assignments. 

“The university’s online learning envi-
ronment allows students to get actual expe-
rience working together and completing 
assignments that simulate the ever-chang-
ing business environment,” she continued. 
“This focus on communicating and coor-
dinating project timelines across multiple 

cities and time zones world-
wide mirrors today’s global 
business world.”

the curriculuM

Technological glitches 
and worldwide time zones 
aside, the online MBA pro-
grams offered by each of the 
schools mentioned cover an 
enormous amount of educa-
tional territory. The founda-
tion for any MBA degree is an 
understanding of the theory 
and application of business 
and management principles. 
“What an MBA should do for 
a student is broaden their 
perspective from functional 
to strategic, expand their 
outlook, offer new frame-
works for problem-solving 
and build leadership experi-
ence and capabilities,” added 
Cates.

It’s conceivable that it should also pro-
vide some general focus for future employ-
ment endeavors. Every program has a set of 
core classes—somewhat general seminars, 
such as accounting, economics, finance, 
marketing and so on—that all students 
must complete. Eventually, though, gradu-
ate learners can prioritize more specific 
disciplines and dive deeper into some of the 
distinct issues that impact certain pieces of 
the business puzzle.

“International business is different from 
doing business domestically for two funda-
mental reasons,” said Whitecotton. “One is 
that international business uses different 
currencies, which affect the risks associated 
with future exchanges if currency values 
change. The second primary difference is 
the institutional setting in which business 
is transacted in other countries.”

Therefore, students who choose inter-
national business as an area of emphasis 
will tackle those particular topics while 
supply chain management enthusiasts deal 

Proud participant in the 
Yellow Ribbon Program.

online.nebraska.edu/MAE

100+ online programs from four, 
military-friendly campuses, 
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• Business Administration
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• Organizational & Relational 
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• And More

csmith@business.msstate.edu

Cindy Smith
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BGSU is known for helping veterans successfully transition from the military world to 
achieving their ultimate educational goals. BGSU continues to be a “Military Friendly 
School” by G.I. Jobs and has moved up from 24th to 20th in 2013 Military Times EDGE 
rankings of “Best for Vets.” BGSU’s College of Business was awarded 10th in the nation 
for “Best for Vets” Business Schools by Military Times EDGE.

BGSU offers academic and financial assistance through our veterans services office, 
including:

> Nontraditional and Veteran Scholarships 
> Montgomery GI Bill
> VA Vocational Rehabilitation
> Dependents’ Educational Assistance Program
> Post 9/11 GI Bill
> Reserve Education Assistance

B o w l i n g  g r e e n  S t a t e  U n i v e r S i t y

I joined the Navy in April 2001, par-
tially to satisfy my desire to travel, but 
mostly to avoid legal troubles of my 
youth. As a high school dropout entan-
gled in legal issues, structure and disci-

pline were qualities I lacked. The Navy showed me that anything 
is possible when one follows through on commitments with 
dedication, perseverance, and a sense of duty and obligation. 

I served on active duty for more than 11 years. I would 
have continued serving, but was involuntarily separated in late 
2012 due to one of the military’s reduction-in-force programs. 
At only 31 years of age, I had to develop a plan quickly! I went 
back to school, completed my undergraduate degree in busi-
ness, and continued on to the University of Phoenix’s Master 
of Business Administration program. Almost two years later, I 
am on track to graduate top in my class for the MBA program, 
and I have a full-time job working for DoD’s Defense Contract  
Management Agency. 

Family is the most important stabilizing factor in my life, and 
my focus is on my five wonderful children. My family dynamic 

offers me an opportunity to 
hone my skills of understand-
ing, patience and acceptance. 
I utilize these skills daily in the 
business world. With a large 
family there is always some-
thing going on, and there will 
always be something around 
the next corner that will need 
to be handled gracefully, yet 
urgently.

My father always told me 
to “pull from the front of the 
cart, don’t push the cart.” Always be prepared and have your 
head on a swivel for both good and bad situations. My family 
established the foundation for who I am as a person. That foun-
dation allowed the military, and now the University of Phoenix, 
to mold me into a man who could overcome past adversity  
and is now primed to pursue career success and personal  
happiness.

Gregory Daniel | U.S. Navy | UNiverSity of PhoeNix

with procurement, logistics, manufacturing and sustainability 
issues.

In addition to those two courses of study, Arizona State has 
marketing, finance and management of technology and innova-
tion tracks. The University of Phoenix offers six concentrations—
including energy management, human resource management 
and project management—that can be earned by fulfilling an 
additional 12 to 15 graduate-level credits in applicable courses, 
and Capella has up to 11 different specializations, ranging from 
health care management and operations to entrepreneurship and 
information technology management.

A couple other compelling learning opportunities are  
the MBA@UNC’s STAR (Student Teams Achieving Results)  
and GBP (Global Business Projects) programs. “These are expe-
riential, for-credit electives that allow students to serve as con-
sultants in real-time, helping companies (paying clients) solve 
critical issues in their organizations,” explained Cates. “Students 
apply what they’ve learned in class in a real-world environ-
ment on real projects, which provides them an opportunity to 
use their knowledge in a new capacity and prepares them to 
apply those lessons and new strategic mindsets to their careers  
immediately.” 

Student Spotlight
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the granD finale

Before taking those strategic mindsets to their careers, how-
ever, most online MBA programs culminate with a Capstone project 
that provides students the opportunity to test—and prove—their 
newfound business acumen. Capstones vary by institution, but 
typically revolve around analyzing case studies or actual workplace 
circumstances in order to solve some sort of multidisciplinary 
business predicament. 

“Our Capstone course requires teams of students to provide 
consultation to real clients and businesses,” said Smith. “The 
clients actually pay for this service, so it is not an exercise or hypo-
thetical case. Students listen to the client and help them formu-
late their problems, set objectives for project delivery, determine 
methodology, research and analyze the findings, and then provide 
recommendations to the client in a virtual conference setting. Past 
clients have included cities, counties, entrepreneurs, restaurants, 
Chambers of Commerce and military bases.”

If that seems like quite the varied and diverse client list, there’s 
good reason. “Skills learned in an MBA program prepare graduates 
for a wide range of management and leadership positions in the 
corporate world, in the armed services, or in non-profit or gov-
ernmental organizations,” said Cates. “There’s really not a typical 
career path.”

Perhaps the only thing typical is that the men and women who 
earn an MBA will most likely find themselves with a higher level 

of responsibility, along with bigger managerial and administrative 
roles.

“We think of the MBA as an investment in your career and 
an investment in yourself,” said Whitecotton. “The beauty is that 
there are multiple career paths you can pursue. An MBA helps 
you create opportunities by giving you the leadership and analyti-
cal skills—along with connections to a lifelong network of other 
professionals—that help you see the world differently and develop 
your big ideas.”

The biggest idea then is that an MBA is a giant step toward 
controlling your own occupational destiny, or as Rebecca Long, 
Ph.D and director of graduate studies for Mississippi State’s Col-
lege of Business, said, “We believe managers and leaders should 
always be about one thing: growth. Whether it’s about building the 
bottom line, advancing an idea, improving processes, or stretching 
with employees to reach one’s full potential, business is all about 
growth. The MBA program focuses on developing the strengths of 
emerging leaders, helping them to extend their capabilities and 
create their own paths to prosperity.”  O

For more information, contact MAE Editor Kelly Fodel 
at kellyf@kmimediagroup.com or search our online archives 

for related stories at www.mae-kmi.com.

CYBERWARFARE HAS A NEW   
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AMUONLINE.COM/MAE
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You’ve done your 20 years, earned a degree 
along the way, and now it’s time to move on. 
Or maybe you planned on staying in longer, but 
the drawdown pushed you out early. Or perhaps 
you fulfilled your initial obligation, gained the 
experience you sought, and decided not to stay 
in. Regardless of the circumstances behind your 
leaving the military, the initial transition to civil-
ian employment often offers more questions than 
answers. 

For more and more servicemembers leav-
ing the military, one answer that is increas-
ingly common is going back to school to get an MBA. “When 
you are on the cusp of leaving active duty, it’s an incredibly  

stressful, tumultuous period that often leaves 
veterans feeling intense pressure to ‘get a job’ that 
pays the bills instead of exploring the best path to a 
career that’s a right fit,” explained Chris Petersen, 
co-founder of the MBA Veterans Network, former 
U.S. Army officer and MBA graduate of the Uni-
versity of Illinois at Urbana Champaign. “An MBA 
degree really gives the exposure to the breadth 
of career options that can help you make better 
choices,” he continued. Founded in 2009, MBA 
Veterans Network is a community of MBA veterans 
that hosts an annual career conference.

For veterans looking for their next step, an MBA can bridge 
the gap between experience and credentials. “While military  

by nora Mcgann

Mae corresponDent

Getting Down to

Mba Degrees give veterans the option to write 
their own tickets to lucrative business careers.

Chris Petersen

Business
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veterans possess the strong leadership skills, 
they’re frequently viewed by employers as ‘career 
changers’ who lack the strong business acumen 
and credentials required to be competitive with 
civilian peers,” Petersen said. “Veterans need to 
remember that while hiring managers may respect 
and value military experience, they don’t necessar-
ily understand how it translates into creating value 
(i.e., driving the bottom line) for their companies,” 
he continued. 

a targeteD population

So what can you expect in these two years of B-school? Much 
of that depends on your program: online or traditional, full or 
part time, and of course, the institution you choose. This article 
is looking at the traditional programs that are available. One 
thing that is likely though, no matter what program you choose: 
You’ll probably be among other veterans. With more than 1.5 
million servicemembers entering the civilian workforce in the 
next five years and a generous Post-9/11 GI Bill, many academic 
institutions are making recruiting veterans for their MBA pro-
grams a priority.

In addition to being a Yellow Ribbon Program participant, the 
Boston College Carroll School of Management waives the $100 
application fee for active duty military personnel and veterans. 

Graduates of the U.S. Naval Academy may also 
be eligible for the John J. McMullen Fellowship, 
which awards students full tuition for up to two 
years. 

Veterans in any program at the University of 
Michigan, including the Stephen M. Ross School 
of Business, are automatically granted in-state 
tuition, which is part of a larger effort to attract 
military students. Ross’ recruiting efforts are cen-
tered on the Ross Armed Forces Association, where 
“current military students continually reach out 
to peers in the Armed Forces to share the many 

benefits of being a student at Ross. In addition, they devote a 
great deal of time and attention to prospective military students 
who visit campus, hosting them in their homes, providing tours 
of campus, and meeting with them extensively,” explained Soojin 
Kwon, director of admissions at Ross. The school also hosts 
a “preview day” for military candidates so they can meet cur-
rent military students and industry executives from companies 
including Ford, Procter & Gamble, Dow and Google to learn 
about career opportunities.

The University of Pittsburgh’s Joseph M. Katz Graduate 
School of Business also waives the application fee for veterans 
and military-affiliated applicants, as well as any penalty fees 
incurred due to late education benefit payments. The university 
also has an Office of Veteran Services (OVS), whose mission is to 

Soojin Kwon

www.MAE-kmi.com12  |  MAE 9.5



“facilitate the transition of veterans from military 
to university life, support their ongoing academic 
success, and assist veterans, guardsmen, reservists, 
spouses and dependents in receiving their military 
education benefits,” Ryan Ahl, director of the Uni-
versity of Pittsburgh’s Office of Veterans Services 
explained. To fulfill this mission, the OVS offers 
pre-admissions counseling and assistance com-
pleting the application process, veterans benefits 
processing, free tutoring and academic success 
programs, and peer mentoring through the local 
chapter of Student Veterans of America (PittVets). 
“Even after graduation, veterans are connected to 
the community and careers through the Veterans 
Alumni Council,” Ahl continued. 

builDing a soliD founDation

As veterans navigate their transition, they’ll 
have some hurdles to jump and decisions to make. 
Right off the bat, future students will have to 
decide which program—full time, part time, on-
campus or online—is right for them. “Full-time 
MBAs get the most academic preparation, access 
to careers through on-campus career coaching 
and recruiter access, and have the best opportunity to build a 

network, so this is the best option for pure career 
changers,” Petersen advised. However, if a veteran 
already has a job lined up, it may make sense to go 
the part-time route. 

In the competitive world of business, reputa-
tion matters. “In our experience, your primary 
objective as a veteran should be to apply to and 
enroll in the highest-ranked MBA program that 
you can get into. MBA programs are not created 
equally in the eyes of recruiters, and to get a job 
at a blue chip company you need to have the pedi-
gree that only a degree from a top-ranked program 
can provide. Reputation absolutely matters, so it 
behooves you to seriously evaluate the program 
you enroll in,” he continued.

The MBA program at the Boston College is a 
two-year degree program focused on the discipline 
of management. The school offers a full-time pro-
gram as well as an evening program for part-time 
students. “During the first year, MBA students 
progress through a core curriculum as a cohort. 
The curriculum combines carefully sequenced 
courses with a variety of experiential learning 
opportunities. In the second year, students focus 
on electives in a chosen area of specialization that 

develops expertise in a functional or interdisciplinary business 
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area,” explained Joshua P. Henry, assistant director 
of graduate admissions at the Boston College Car-
roll School of Management. 

Both full- and part-time students complete a 
core curriculum before focusing on an area of spe-
cialization. Instruction combines academic learn-
ing with practical projects. “The curriculum itself 
incorporates case-based classroom learning with 
hands-on management projects that provide stu-
dents the opportunities to develop and apply lead-
ership skills. The foundation of the full-time MBA 
curriculum is the Management Practice course 
sequence, which introduces students to cross-
functional learning through professional consulting engage-
ments, new business designs and strategic analysis,” Henry said. 
Boston College accepts about 100 full-time students into their 
MBA program annually, and in the 2013-2014 academic year had 
nine veterans enrolled.

The Baker College Center for Graduate Studies offers flex-
ible programs that can be completed full time, part time or a 
combination of the two, either online or on campus. “The cur-
riculum is designed for the working adult and is relevant to 
today’s global economy. At Baker College, we make certain what  
students are learning in the classroom is what is being used in 
industry today,” said Chuck Gurden, vice president of online, 
graduate and military admissions at Baker College Online/Center 

for Graduate Studies. Baker operates on a rolling 
admissions basis as the program starts about six 
times a year. Their MBA program has approxi-
mately 800 students, and the class size is capped at 
14 students. Currently, there are about 150 veter-
ans enrolled in the MBA program.

In the first year at the Ross School of Business, 
students gain a foundation of business knowledge 
in courses such accounting, strategy and statistics 
as well as marketing, operations management and 
foundations in leadership. At the end of the first 
year, students complete a seven-week project that 
applies what they’ve learned in the classroom to 

the real-world of business. This project, the Multidisciplinary 
Action Project (MAP), is a seven-week challenge that  “bridges 
the gap between the classroom and the business world by putting 
teams of four to six students in charge of a project sponsored 
by companies—from startups to Fortune 500s—as well as non-
profit organizations,” Kwon said. “Projects take place around the  
world and task students with developing marketing strategies, 
identifying untapped markets or solving operations issues within 
an organization.” 

This program often offers veterans an opportunity to shine. 
“Veterans are sometimes unsure of what they can bring to the 
table relative to their civilian classmates who may come with 
business experience. But we’ve found that the ambiguity and 
challenge of MAP often brings out the leadership in vets and they 
perform very well on the team,” she continued. During this time, 
students are also locking down summer internships with various 
companies that recruit at Ross and seek out veterans for their 
military skills. In the 2013-2014 academic year, representatives 
from close to 150 companies such as Amazon, Procter & Gamble, 
Johnson & Johnson, Ford, Cisco, Intel, ExxonMobil, Raytheon, 
Sprint, A.T. Kearney, McKinsey and American Express conducted 
1,200 interviews with Ross MBA students. 

In the most recent incoming class there were 455 students 
enrolled. In the graduating class of 2014 there were 10 veterans, 
in the class of 2015 there are 18, and in the incoming class (class 
of 2016) the school expects to have 24 veterans. Additionally, 
there are active-duty military students pursuing programs such 
as Advanced Civilian Schooling and GRADSO at Ross.

The University of Pittsburgh’s Joseph M. Katz Graduate 
School of Business has fewer required core courses, freeing up 
time in students’ schedules to enroll in electives in their concen-
tration or certificate program. Additionally, for the past two years 
all full-time MBA students have completed internships. They may 
also pursue global research practicums, consulting projects, and 
exchange programs with international partner schools. Each 
year approximately 105-120 new students and 75 second-year 
students enroll. In the fall of 2014, about 4 to 5 percent of full-
time students were veterans, and there are currently eight veter-
ans in the program.

the global perspective anD internships

These days, it seems that almost all business has a global 
component. Many MBA programs offer students the option of 
incorporating an international perspective into their studies. To 
complement the academic portion of the degree, the majority  
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of students also complete a real-world business project or  
internship.

The University of Pittsburgh’s Joseph M. Katz Graduate 
School Global Research Practicum (GRP) is a three-credit course 
that includes lectures on a specific country and a weeklong trip 
abroad. In addition to visiting multinational and local companies 
and meeting with executives and government officials, students 
are required to conduct field research in a chosen area. There 
are also consulting field projects, where students complete a 
project—which may or may not include international travel—for 
a client and receive three credits.

At the University of Michigan, “one of the pillars of education 
at Ross is developing leaders who make a positive difference in 
the world. To do that, we believe our students need to experi-
ence the world and other cultures in a variety of ways,” Kwon 
said. Such programs include M-Trek, MAP, study abroad, and 
International Business Immersion.  In M-Trek, students travel 
overseas for seven to 10 days prior to beginning school. The 
MAP element of the MBA has a heavy global focus, with almost 
half of the projects being international. In 2014, there were 39 
international projects in 24 countries, including Brazil, Rwanda 
and India. “Students can participate in a semester-long exchange 
with 15 partner schools in Europe, Asia and Central/South 
America, and take a short-term course for two weeks of intense 
study and exploration in China, Israel or Germany.” In the Inter-
national Business Immersion course, “Ross students are exposed 
to business issues in emerging markets. Students have traveled 
to Ethiopia, Haiti and Rwanda to conduct research and formulate 
solutions for nonprofits, corporations and local governments,” 
Kwon concluded.

At the Carroll School at Boston College, usually 99 percent of 
full-time MBA candidates complete summer internships between 
their first and second years. They may also pursue an internship 
during their second academic year.  Electives like the Interna-
tional Management Experience and the International Consulting 
Project address the global nature of business and allow students 
to travel abroad. In these courses, “students complete their stud-
ies and work on campus, and each course culminates in a trip to 
observe what has been studied through the course. International 
destinations have included East Asia, Europe and Latin America,” 
Henry said.

Baker College encourages students to participate in intern-
ships or job shadowing and has a career services center to facili-
tate these internships, co-ops, etc. 

Change isn’t easy—and pursuing a graduate degree certainly 
isn’t—but veterans’ military experience, maturity and leadership 
skills are bound to serve them well in this endeavor. “When you 
look at how MBA veterans like Alex Gorsky, the CEO of Johnson 
& Johnson, a former U.S. Army officer and Wharton MBA grad, 
and A.G. Lafley, the CEO of Procter & Gamble, a former U.S. Navy 
officer and Harvard MBA grad, have risen to the heights of suc-
cess in the private sector, it’s clear that veterans can have what it 
takes to succeed in business,” Petersen concluded.  O

For more information, contact MAE Editor Kelly Fodel 
at kellyf@kmimediagroup.com or search our online archives 

for related stories at www.mae-kmi.com.
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by Joseph kernan 

strengthening national security 
by investing in veterans.

As a former commander of military 
forces, I can say with confidence that the 
troops serving our country benefit from 
one of the most extensive education, train-
ing and readiness programs in existence. 
This has been proven again and again over 
the last 13 years as servicemembers have 
excelled under extraordinarily stressful 
conditions faced on the front lines of our 
national defense. When it comes to Amer-
ica’s military veterans, however, they are 
not always credited with the enviable skills 
and personal qualities they have gained and 
nurtured during their service years. 

Military analysts expect approximately 
200,000 veterans to be released from active 
duty each year for the next five years. 
Unfortunately, the unemployment rate for 
veterans, and particularly for post-9/11 vet-
erans between 24 and 35 years old, has 
ranged between four and nine points above 
the national average for the last five years. 
A hurdle for veterans is that the excellent 
skills and traits they bring from their ser-
vice careers don’t easily appear to translate 
directly into new civilian careers. 

When I retired from the Navy after 
36 years of service, I was fortunate to 
find an organization that offered me the 
opportunity to help address this problem. 

That organization is SAP National Security 
Services (SAP NS2), a Rockville, Md.-based 
software company that is led by 20-year Air 
Force veteran Mark Testoni. It is staffed 
by many veterans of military and national 
security service, as well as other employ-
ees who simply appreciate the service and 
qualities of our veterans. Under Testoni’s 
leadership, last year SAP NS2 established 
an independent, non-profit organization 

called NS2 Serves, which is not just talking 
about helping our military veterans, but is 
actually training vets and helping them find 
employment. 

NS2 Serves is more than just a “feel 
good” initiative. During a rigorous, 11-week 
program, veterans are trained in the use of 
SAP software solutions to support critical 
missions in the military and private sector, 
graduating with sought-after certifications 

Darnell Broadnax, NS2 Serves graduate and 20-year veteran of the U.S. Marine Corps, speaks at the graduation ceremony. 
[Photo courtesy of NS2 Serves]

U.S. Army Sergeant First Class Leroy Petry, Medal of 
Honor recipient, keynotes at NS2 Serves graduation.

[Photo courtesy of NS2 Serves]
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that are valuable in many careers. The 
curriculum also includes communications 
skills and creative problem-solving, as well 
as weekly engagements with business men-
tors and career placement advisors.

In May, the first class of 17 veteran-
trainees graduated from this program and 
has been working with several companies 
to secure employment, including CSC, 
SRA, Accenture Federal, HCL Axon, IBM, 
Deloitte, Huntington Ingalls Industries, 
CACI, Unisys, Lockheed Martin, ManTech, 
RTS, JTSI, Perfecta, SAP NS2 and SAP 
America. Several government agencies also 
participated in our recruiting and hiring 
efforts, including the U.S. Department of 
Agriculture, Defense Logistics Agency, Navy 
and Army. Many of our graduates will begin 
their new jobs in June. 

We are committed to taking our small 
scale success and expanding it to benefit 
more deserving veterans. Applications are 
being accepted now for the second class to 
begin in September. Interested candidates 
should apply online at www.ns2serves.org/
apply-now.html. However, multiple classes 
on an annual basis can only be accom-
plished with the support of willing partners. 
Corporate, individual and nonprofit spon-
sors are critical to this goal. 

As chairman of NS2 Serves and a mili-
tary veteran, it has been my honor and 
privilege to work alongside many dedicated 
colleagues at SAP NS2 to make a difference 
in the lives of these veterans. Through 
this nonprofit venture, we are empowering 
a committed, talented yet underutilized 
workforce to thrive in new civilian careers. 
In many cases, they will continue serving 
our national security needs as civilians 
serving in other government and federal 
organizations. 

During our recent graduation cer-
emony, Mark Testoni commented on the 

lack of substantive success of many veteran 
hiring programs in affording veterans long-
term, progressive career opportunities. His 
and NS2 Serves’ goal will always be careers 
for veterans, that they and their families 
can be proud of and benefit from for many 
years—and we believe we have reached this 
milestone for our inaugural class.  O

Vice Admiral Joseph Kernan (U.S. Navy, 
retired) is a 35-year Navy SEAL veteran 
and chairman of the NS2 Serves Board of 
Directors. After spending the early part of 
his career as an engineering officer on a 
Navy cruiser, Kernan joined the SEAL com-
munity, operating in many regions over 
30 years before becoming commander of 
Naval Special Warfare Command in 2007. 
He returned to the fleet as commander of 
U.S. Naval Forces Southern Command/U.S. 
Fourth Fleet and also served as senior 
military assistant to former Defense Secre-
tary Robert Gates and Deputy Commander, 
United States Southern Command. 

To learn more about NS2 Serves, 
including how you can get involved, visit 
www.ns2serves.org.

Vice Adm. (Ret.) 
Joseph Kernan

For more information, contact MAE Editor Kelly Fodel 
at kellyf@kmimediagroup.com or search our online 
archives for related stories at www.mae-kmi.com.

NS2 Serves graduation in May 2014, featuring the inaugural class and instructors. [Photo courtesy of NS2 Serves]
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CLASS NOTES

Embry-Riddle Aeronautical University–Worldwide will offer a Master of 
Science in unmanned systems starting this summer.

“Interest in the unmanned systems industry is growing at an incredible 
rate,” said Brent Terwilliger, program chair and assistant professor of aeronau-
tics. “This work is complex, and organizations will be looking for employees 
with specialized education and training in the years to come. The Master of 
Science in unmanned systems will challenge students to seek innovative solu-
tions to issues in this developing field.”

Beginning in August, unmanned systems coursework will examine the 
application, development, management and policies of unmanned systems and 
address issues including regulation, systems design, policy and ethics, educa-
tion and training, and human performance and machine interaction.

The degree has concentrations in the following areas: unmanned aerospace 
system (UAS); aeronautics and design; human factors; space systems; safety/
emergency response; operations; education; aviation/aerospace management; 
and aviation/aerospace research.

For more information, visit www.worldwide.erau.edu/unmanned.

The GAO released a new report in May, detailing the 
results of a performance audit from February 2013 through 
May 2014. The audit was designed to examine concerns 
about aggressive or misleading school recruiting practices, 
and to determine how VA can help veterans make good 
education choices and recognize inappropriate school 
recruiting.

The GAO report looked at the following questions: 
1. How do selected schools recruit veterans? 2. What are 
the school search and recruiting experiences of student 
veterans? 3. What actions has VA taken to help veterans 
make informed education decisions and to identify inap-
propriate school recruiting?

The resulting report highlighted a few critical actions 
to ensure that veterans’ education benefits are used effec-
tively: 1. VA should take additional steps to improve the 
outreach, accessibility and usefulness of its educational 
counseling services, particularly for prospective student 
veterans. For example, it should feature these services in 
resources intended for prospective student veterans, and 
prioritize efforts to enable veterans to apply for educational 
counseling online. Additionally, the report suggested that VA 
should consider cost-effective ways to gather more informa-
tion on applicants, users and key program areas (such as 
the timeliness of service) to better identify service needs or 
gaps and to improve the effectiveness of future outreach.

The GAO report also noted that VA needs to more 
consistently develop, document and communicate realistic 
timelines and goals for implementing VA initiatives based 
on federal requirements. This can be accomplished by iden-
tifying specific activities needed to achieve goals and associ-
ated implementation timelines, as well as resource issues or 
potential internal or external risks that may affect timing.

To view the GAO report in its entirety, visit  
www.gao.gov.

New GAO Report: VA 
Should Strengthen Its 

Efforts to Help Veterans 
Make Informed Education 

Choices

The University of Wisconsin-Madison opened a new 
office designed to serve students who are military veterans. 
The Veteran Services and Military Assistance Center is 
jointly hosted by the university’s registrar and student life  
offices.

The center’s goal is to assist military students with 
accessing their veterans’ benefits and support them with 
challenges as they complete their degrees.

“I believe that the enhanced services make for a better 
overall experience for students and staff alike,” said Joe 
Rasmussen, one of two staffers for the center. 

The center has two business offices, a meeting area 
and a display of campus-military related items. The office 
includes a specially designed space for use by third parties, 
such as employers, academic advisers and other campus 
agencies that help student veterans. 

Each semester at UW-Madison approximately 550 to 600 
veterans and current military members are enrolled, as well 
as 300 to 400 ROTC students and military dependents.

As more servicemembers make the transition from military service 
to higher education, it is essential to understand the role of education in 
veterans’ pathways to success. That’s why the Institute for Veterans and 
Military Families (IVMF), in collaboration with Student Veterans of America 
(SVA), is asking for input on a new survey.

The “Service Member to Student Survey: Veterans’ Perceptions of 
Transition, Higher Education & Success” survey aims to explore post-service 

pathways for military servicemembers and their families throughout the 
entire education life cycle. The survey will be the basis for an online resource 
repository and other tools that will assist servicemembers and their families 
in their educational transition and post-service success.

The survey, available online, takes approximately 20 minutes  
to complete. Go to http://vets.syr.edu/research/research-highlights to  
participate.

SVA and IVMF Seek Input on Survey

UW-Madison Gives Veteran  
Students a Dedicated Office

New Degree Offering at Embry-
Riddle Aeronautical University–

Worldwide 
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compiled by KMi Media Group staff

A new set of accelerated evening programs 
at the University of Indianapolis will prepare 
graduates for careers in emergency manage-
ment and public safety. 

UIndy’s School for Adult Learning will 
launch a bachelor’s degree, an associate degree 
and a certificate program in emergency and 
disaster management this fall. This field of study 
and research focuses on planning, direction, 
preparedness training and crisis management 
in response to natural, wartime or technological 
disasters, as well as hostage situations. 

Aimed at adults involved in the field of 
emergency management who do not yet hold 
undergraduate degrees, the programs will 
explore the “all-hazards” approach, including 
mitigation, recovery, consequence management, 
counterterrorism, and risk assessment, preven-
tion and management. The curriculum was 
developed in collaboration with credentialed 
professionals from the field, who also will teach 
the courses. 

“This program is very timely and much 
needed in light of the natural and manmade 
crises we frequently see on the news,” said 
UIndy assistant professor Tom Christenberry, a 
former FBI agent who now serves as director of  
strategic operations for the School for Adult 
Learning. “Our communities must have thor-
oughly prepared emergency managers to prevent 
or minimize the impact of these incidents and to 
help protect the public when they do occur.” 

Classes will be offered in five-week sessions, 
some conducted online and others meeting one 
night per week.

Northeastern University has launched a one-  year, part-  time graduate program 
aimed at teaching working professionals how to infuse innovation into the DNA of 
their organizations. 

The Master of Science in innovation is designed specifically for working profes-
sionals who want to become innovation leaders. Offered through the D’Amore-McKim 
School of Business beginning this fall, the program will give students the chance to 
learn the fundamentals of innovation in business, expand their skill set, work on 
experiential innovation projects, and position themselves for corporate advancement. 

“In a globally competitive economic environment, the only source of sustained 
competitive advantage has to come through innovation,” said Hugh Courtney, dean of 
the D’Amore-McKim School of Business. “This isn’t about being creative, but how you 
generate ideas and build an organization to really drive innovation into the market.”

The program’s inaugural class will comprise about 30 students, each of whom will 
have a corporate sponsor. During the year-long program, the student will work on an 
innovative project that the sponsor’s company will adopt. 

Point Park University in Pittsburgh, Pa., 
has introduced an Ed.D. program in leader-
ship and administration aimed at helping 
professionals develop leadership skills to reach 
higher-level positions in their careers. 

The 54-credit, cohort-style degree program 
can be completed in three years, less if trans-
ferring in post-master’s credits. Professionals 
can tailor the degree to their particular career 

needs by choosing from three tracks, including 
professional leadership, K-12 administration 
and individualized concentration. Courses are 
scheduled to begin in late August 2014.

“All courses will be offered in a hybrid 
format with on-site commitments reason-
able enough to establish faculty-student and 
student-student community, but combined 
with off-site learning via electronic media to 

make it possible for working professionals to 
meet family and personal obligations while 
finishing all required courses and a disserta-
tion in three years,” said Darlene Marnich, 
professor and chair of Point Park’s education 
department. 

For additional details, contact Lynn Ribar, 
associate director of the Office of Graduate and 
Adult Enrollment, at lribar@pointpark.edu.

Point Park University Introduces Doctorate  
in Leadership and Administration

The University of Georgia Terry College 
of Business will begin a new online Master of 
Internet Technology program for working profes-
sionals to upgrade their business and digital 
skills. The program, which launches in the fall, 
is already accepting applicants who are seeking a 
flexible way to update their computer skillset and 
learn about project management and leadership. 

“We created this program primarily for 
working professionals who want to advance their 
careers as digital innovators but may not be 
able to attend courses regularly,” said Craig 
Piercy, director of the program. “The flexible class 
schedule allows students to get their work done 
from home, at their own pace, while still having 
access to our faculty, who are both industry 
professionals and award-winning IT researchers.” 

The Master of Internet Technology degree 
addresses the gap between business strategy 
and technical know-how, with an aim of 
preparing the student to lead digital initiatives 
as a business analyst, project manager or systems  
developer. 

The coursework consists of 10 classes, and 
takes five semesters to complete. Prerequisites 
are an undergraduate degree from an accredited 
institution, an introductory course in Java (avail-
able locally or online through UGA’s Center for 
Continuing Education), a “smart” mobile device 
(phone or tablet) and a laptop computer with an 
Internet connection. 

More information about the degree, the 
application process and financial aid is available 
at www.terry.uga.edu/mit.

Crisis Management 
Programs at UIndy

Northeastern Develops Master  
of Science in Innovation 

UGA to Launch Online Master  
of Internet Technology Degree 
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Amy Moorash works daily to promote and deliver the Armed 
Forces Continuing Education System (ACES) and program to service-
members, their families, civilians, retirees and veterans in the Joint 
Base Lewis-McChord (JBLM) geographic area of responsibility. Prior 
to her current position, she was the education services officer at Wal-
ter Reed Army Medical Center. She also served as program manager, 
Headquarters Armed Forces Continuing Education System (ACES), 
where she managed the Army’s premier online learning program, 
eArmyU, and served as Distance Learning program manager. 

Moorash earned bachelor’s degrees in communication and reli-
gious studies, as well as a master’s degree in social work from Michi-
gan State University. She began her career in military education at 
the University of Maryland University College (UMUC), European 
Division in Heidelberg, Germany, where she ran military programs 
for the university throughout the European theater. She also taught 
courses for UMUC as an associate adjunct professor. 

Q: Tell us about your pre-apprenticeship and career skills training 
programs and how JBLM ACES got the opportunity to offer these 
programs on base for transitioning military.

A: In December 2012, Lieutenant General [Howard B.] Bromberg, 
Army G1, approved Joint Base Lewis-McChord, Wash., as a Veterans In 
Piping (VIP) pre-apprenticeship pilot site. The secretary of the Army 
convened an apprenticeship task force to outline the path forward for 
an Army apprenticeship program and published directive-type Memo-
randum 12-007, “Implementation of Mandatory Transition Assistance 
Program Participants for Eligible Servicemembers.” Our first pre-
apprenticeship on-base program commenced in December 2012 with 
class starts in January 2013. By the end of the year-long pilot, due 
to overwhelming success, the Department of Defense released DoD 
Instruction 1322.29, “Job Training, Apprenticeship and Internships 
(JTEST-AI) for Eligible Servicemembers,” containing the JBLM pro-
gram design as a model for DoD-wide program expansion. 

Following our successful partnership with the United Association 
of Union Plumbers, Fitters, Welders and Service Technicians Veterans 
In Piping Program (www.uavip.org), we launched an industrial coat-
ings applicator program with the International Union of Painters 
and Allied Trades and a construction truck driving program with 
the Teamsters. We also took the same program model and launched 
the Microsoft Software & Systems Academy (MSSA), which offers 
software engineering coursework from Saint Martin’s University and 
employment services from Microsoft’s gold certified partner, Launch 
Consulting, with employment opportunities at Microsoft. The key to 

all of these programs is either a guaranteed career or a high prob-
ability of employment in an industry that cannot be shipped overseas.  
These industries are in high demand and our veterans offer the high-
caliber core skills needed—leadership, discipline, focus, organization 
and teamwork.

Q: What role did the Veterans Opportunity to Work (VOW) to Hire 
Heroes play in your programs?

A: With the passage of the VOW to Hire Heroes Act in November 2011, 
the Department of Defense and Homeland Security had the authority 
to permit participation in apprenticeship programs for transition-
ing servicemembers. This act opened the door for us to partner with 
apprenticeship unions to offer these programs. The VOW Act, written 
by Senator Patty Murray (D-Wash.), paved the path for tax credits to 
employers that hire veterans. It also mandated improved transition 
assistance programs as a means to reduce veteran unemployment 
compensation. The Department of Army’s unemployment compensa-
tion for Washington state is nearly $32 to $35 million annually, and 
that is higher than the U.S. average according to the Office of Financial 
Managements for Washington state. Because of the VOW Act and the 
great support within the state of Washington, JBLM ACES was able 
to develop and implement its pre-apprenticeship and career-skills 
programs on base. 

Our partnerships have set the standard across the military as a 
model for developing talent in the robust industrial construction 

Amy J. Moorash
Deputy Director and Chief

Advising/Apprenticeship Programs
Armed Forces Continuing  

Education System
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arena by engaging private unions to meet high-demand career needs 
simultaneously, reducing post-military unemployment payments. A 
key goal is to provide accelerated training in the pipe trades to active-
duty military personnel during their last months of service. The same 
is true of our Microsoft Software & Systems Academy that delivers 
academic content in the information technology field matched to 
Microsoft’s recruiting needs.

Q: How many servicemembers have participated in your programs 
and what are the outcomes? 

A: In its first year as a pilot on-base apprenticeship program, JBLM 
ACES had 69 servicemembers transition directly into careers in 
welding and HVAC/R with the United Association of Plumbers, Fit-
ters, Welders and Service Technicians through its Veterans In Piping 
program. Our Microsoft Software & Systems Academy had 21 ser-
vicemembers enrolled, 11 of whom were hired directly into careers 
at Microsoft; nine were hired by consulting firms in the South Puget 
Sound technology sector, and one decided to continue academic 
pursuits.

Seventeen servicemembers just completed Cohort 2 of the JBLM 
Microsoft Software and Systems Academy in May 2014. This year, we 
anticipate more than 100 additional servicemembers will successfully 
complete our Veterans In Piping program and 75 will complete our 
Industrial Coatings Applicator program. Twenty more servicemem-
bers will go through our construction truck driving program and 
transition into careers.

Q: What are your servicemembers telling you about these 
opportunities? 

A: JBLM ACES is fortunate to be on the cutting edge of program 
development and implementation that has become the model for 
DoD. Because JBLM operates as the largest Army-led joint base, we 
have an opportunity to shape not only Army programs but also our 
sister services as well. Servicemembers at JBLM have opportunities 
to take on-base pre-apprenticeship and career skills programs that do 
not exist anywhere else in our military. Programs like the Veterans 
In Piping HVAC/R and welding training or our Microsoft Software 
and Systems Academy have changed servicemembers’ lives exponen-
tially, providing them with the skills they need to attain high-paying 
careers and helping them transition without many of the stressors 
facing their brothers and sisters in uniform at other installations and 
bases. I’ve been told by many of the servicemembers enrolled in the 
JBLM ACES pre-apprenticeship and career skills programs that these 
programs “have saved my life!” That’s a very powerful statement when 
you consider our nationwide crisis of high unemployment rates and 
staggering homelessness for veterans. 

For many of them, the military is the only job they’ve really 
ever known. One servicemember in our Industrial Coatings Appli-
cator program said to me: “I was 17 years old when I entered the 
Army. This is the only job I’ve ever known. I am an infantryman. 
What was I going to do when I got out of the Army with the skills 
I learned in the military? This program gave me the start I needed, 
and I’ll never forget the debt I have to pay forward to someone 
else some day.” To me, that’s the most powerful statement there 
is about how we are changing lives, and I’d say we are also chang-
ing an entire culture by creating ambassadors for our military and  
transition programs.

Q: You get the opportunity to see education programs in action that 
result in high-paying family wage careers for transitioning military. 
What does that mean to you? 

A: I’ve been honored to be a part of this amazing journey we’ve taken 
to develop education and career skills programs that promise so much 
to our transitioning military. Personally, I’ve been transformed by the 
experience because it has encouraged me to widen my definition of 
lifelong learning. It has also confirmed to me that lifelong learning is 
an ongoing self-motivated pursuit of knowledge—and that means self-
sustainability rather than competitiveness.

Q: How do apprenticeship and career skill programs fit into the Army 
Education Center’s scope and mission? 

A: When I set out to offer the first on-base apprenticeship and educa-
tion fair, I learned quickly that the unions surrounding JBLM were 
more than willing to partner with us to help transitioning military 
enter their programs. With that, I educated myself about the value 
of apprenticeship, as well as vocational and career/technical educa-
tion, to meet the industrial construction field’s need to replenish an 
aging workforce. In addition, information technology careers are in 
high demand, with thousands of open positions being recruited from 
overseas. Vocational education has always been part of the Education 
Center’s mission, and embracing the other degree options out there 
to meet industry needs and match skills to careers for those most at 
risk (first-termers) is a promising opportunity. Our on-base college 
and universities are faced with the Gainful Employment initiatives and 
programs like our Microsoft Software and Systems Academy help do 
what college and universities have always wanted to do—bridge the 
employment gap. Our education centers are well positioned to support 
these initiatives.

Q: What in your career prepared you for the work you are doing at 
JBLM leading the way with apprenticeship and career skills programs?

A: I have had a rather unique career trajectory compared to many of 
my colleagues in ACES. I got my start managing education programs 

This UA VIP Welding student at JBLM is learning essential skills needed to attain a high-paying 
career. [Photo courtesy of Amy Moorash]

www.MAE-kmi.com22  |  MAE 9.5



for The University of Maryland University College in Europe, where I 
was first introduced to military education. That was a whole new world 
for me because I had been doing mental health outpatient care previ-
ously and had never worked with military learners. When my husband 
and I returned stateside, my contacts at UMUC-Europe connected me 
with the Chief of Army Education, who brought me into headquarters 
as a distance learning subject-matter expert under the Intra-personnel 
Act of 1976. That act allowed universities that received federal funding 
to share their employees with government agencies. 

Later, I was hired as a Department of Army civilian program 
manager at Headquarters ACES, where I did program design and 
development for the Army’s premier online learning program, eArmyU. 
While at Headquarters ACES I knew I was missing the installation-
level experience that was critical to developing, writing and designing 
programs and policy for our education centers. I had a chance to get 
that experience when I was asked by the Adjutant General to go to 
Walter Reed to re-optimize the education center after the Washington  
Post scandal. 

It was at Walter Reed that my program design and development 
experience really shined. I created assistive technology programs that 
connected convalescing warriors to technology devices to open the 
door to education. It was there that I first embraced joint education 
delivery and where I learned the value of providing opportunity where 
none existed. I furthered my pursuit of installation education manage-
ment when I relocated to JBLM nearly five years ago. These experi-
ences primed me to see program development as an opportunity and I 
became very comfortable thinking “outside the box.”

Q: How can other installations bridge the education transition gap?

A: In Washington state we are fortunate to have a high concentration 
of academic partners right outside our fence line. For those installa-
tions and bases that are more remote, access to partnerships is more 
difficult, but not impossible. So often we forget how powerful we can 
be if we dare to partner rather than go it alone. In this austere budget 
climate, all of us are called to find ways to bridge the gap, and partner-
ships are one way to do that. I urge my fellow Education Center col-
leagues to think creatively, inquire about partnerships with their local 
unions and sector industries to maximize opportunity and expertise. 
State Advisory Councils on Military Education are a great first step. 

Q: Are there any unique challenges to being a joint base when it 
comes to education? 

A: I’d say that as a joint base we have more opportunity, in fact a real 
responsibility, to think creatively and inclusively. We are fortunate at 
JBLM to have leadership that is able to look outside their comfort zones 
and to bridge the partnership gaps with our sister services. I’m very 
proud to be on a joint base because the opportunities here are vast and 
the climate is creative. In terms of challenges, we do face the struggle 
of “fitting in” to traditional Army policies and we don’t accept limiting 
language. I’ve been fortunate to have to think of all sides of a solution, 
especially as it relates to the other military services. Joint basing means 
being open and willing to shift your thinking and being purposeful in 
your use of inclusive language that expands opportunity. Because of 
that, I believe I’m a better educator.

Q: What other new initiatives related to education do you find 
inspiring and what can you tell us about them? 

A: Personally, I believe we are on the cusp of real change in the way 
we approach education. There are numerous pressures on all of us, 
but especially our academic partners, to demonstrate value through 
data outcomes. That’s always been a struggle for higher education, but 
something our military programs have been doing for some time. I love 
the opportunities that massively open online courses (MOOCs) prom-
ise by promoting self-sustained learning and community dependence. 
MOOCs are a great framework through which you can build connec-
tions to others. The work we are doing with education and transition 
here at JBLM is all about community dependence and development.  O

Your training can earn you credit so you 
can finish sooner.

SUNY Empire State College’s Veteran and Military Pathway 
to the MBA in Management can help you achieve your career 
objectives by making the most of your military experience. 
Whether you’re a veteran, an active-duty service member or 
transitioning out of the military, you can benefit from:

•   Credit for qualified graduate-level military training 

•   Course work to help transition from the military  
     to the workplace 

•   Affordable New York in-state tuition

Learn more
See what training qualifies for credit at: 

choose.esc.edu/mbapathway 
or call 866-786-9555.

Your Military Experience
Can Help You Get Your MBA

Specialist Kwiho Parks studies his craft in the Heating, Ventilation, Air Conditioning and 
Refrigeration program at JBLM. [Photo courtesy of Amy Moorash]
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Degrees in entrepreneurship proviDe a blueprint for 
launching anD sustaining a business.

The desire to be your own boss is one 
shared by many. While running one’s own 
business has long been a career path,  
lately it has become even 
more desirable. “The eco-
nomic recession and related 
job insecurity have made 
many people distrustful of 
the business environment, 
or of working for someone 
else,” said Dr. Cassandra 
Shaw, director of the entre-
preneurship program at 
American Military University.  
“More importantly, entre-
preneurship is vitally impor-
tant to our economic future, 
especially in an increasingly 
competitive international 
climate.” 

However, while the 
concept of entrepreneur-
ship is an advantageous 
one, it can also be incred-
ibly daunting. When one 
considers the many facets 
of starting, owning and/or 
running a personal business, 
it becomes clear that just 
launching a business venture and learn-
ing as you go may not be the best route. 
Instead, said Lynne Croteau, dean of the 

School of Business at Rasmussen College, 
prospective entrepreneurs should seek 
relevant education in order to learn “to  

value innovation, critical 
thinking, communication, 
diverse perspectives, tech-
nology and information lit-
eracy, leadership, integrity 
and lifelong learning. These 
benefits will better the stu-
dent’s chances of being suc-
cessful in the industry of 
their choosing.” By select-
ing the right program at 
the right school, current 
and former military mem-
bers can see their dreams of 
running their own business 
become a successful reality.

aMerican Military 
university

“Earning an AMU degree 
in entrepreneurship helps 
students learn things they 
may not otherwise learn and 
to gain a better understand-
ing of what it really takes to 

succeed on your own,” explained Shaw. At 
American Military University, students can 
enroll in the entrepreneurship program in 

the AMU School of Business. Students can 
earn a Bachelor of Arts degree, which is an 
excellent starting point for those wishing 
to start their own business or take over a 
family-owned one. In this program, “Stu-
dents will learn about leveraging a variety 
of business opportunities into viable busi-
ness entities,” Shaw explained. “Studies 
include marketing, management, opera-
tions, finance, accounting and the legal 
aspects of running a business.”

Those interested in graduate studies 
may enroll in the Master of Arts program 
at AMU. This program is ideal for those 
ready to start their own entrepreneurial  
endeavor or for those planning to man-
age. Graduates will be exposed to prac-
tical application of business theory in 
marketing, management, finance and the 
online experience involved with being an 
entrepreneur. Both the undergraduate and 
graduate degrees offer budding entrepre-
neurs a chance to know how to begin a 
new enterprise, as well as maintain suc-
cess. Graduates are open to a variety of 
opportunities ranging from “solopreneurs” 
(working alone) to “intrapreneurs” (work-
ing within an organization). 

Too often, said Shaw, people dive in to 
business ventures without proper educa-
tion and training. “Many people often omit 
investigating the community where their 

Dr. Cassandra Shaw

cshaw@apus.edu

Lynne Croteau

lynne.croteau@rasmussen.edu

special section: entrepreneur Degrees

by kasey chisholM
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business will be located, which includes 
being on the Internet, as well as research-
ing not only the market but also their 
target customer,” she said. An entrepre-
neurship degree allows students to gain 
the skills and knowledge they need ahead 
of time from “highly-qualified scholar-
practitioners who have started a venture, 
raised capital and/or taken 
over a business.”

Shaw shared that mil-
itary experience is a ben-
efit to those considering 
an entrepreneurial career. 
“I see a benefit to having 
military experience because 
the military teaches plan-
ning, structure, service and 
leadership,” she said. “For 
instance, there must be a 
plan for an attack—how 
many servicemembers will be involved, 
where will it take place, at what time, 
etc. The same can be said for an entre-
preneur—what is your plan of attack for  

your venture? How many people will you 
need working for you, where will your 
venture be located, when will you open the 
doors, what will you sell ... and for how 
much?” 

AMU offers flexible online courses allow 
for all servicemembers to successfully earn 
their degrees. Most importantly, AMU offers 

a dedicated military support 
team that provides both stu-
dents and military spouses 
with guidance on how to 
enroll, credit transfer, where 
to find support, and veterans 
benefits, among many other 
areas.

ashforD university

“The Bachelor of Arts 
in entrepreneurship degree 

shows you how to harness opportunities 
and build a successful business from the 
ground up,” said Dr. Karen Lynne-Dan-
iels Ivy, assistant professor for the Forbes 

School of Business at Ashford University. 
The bachelor’s degree is entirely online, 
allowing for flexibility while still ensuring 
students learn sound business principles, 
preparing a business plan and how to 
finance and manage a small business. Stu-
dents enrolled in the B.A. in entrepreneur-
ship at Ashford will assess risks, analyze 
the impact of the political, legal and ethical 
environment on entrepreneurial ventures, 
analyze emerging issues facing emerging 
businesses in competitive markets, inte-
grate the functional areas of business in the 
strategic planning process and construct a 
business plan for an entrepreneurial ven-
ture. Lynne-Daniels Ivy believes that gradu-
ates of Ashford’s entrepreneurship program 
“have a leg up on the competition, giving 
more credibility in meetings with custom-
ers, investors and others,” due to the practi-
cal nature of the degree. Upon graduation, 
students will be prepared to explore varied 
career options, such as business develop-
ment, business consulting, business man-
agement and analysis and more. 

Dr. Karen Lynne-Daniels Ivy

karen.ivy@ashford.edu
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Lynne-Daniels Ivy explained that cur-
rent and former servicemembers are ideal 
candidates for a degree in entrepreneur-
ship. “Students with a military background 
have gained experience in dealing with a 
changing environment and circumstances, 
managed obstacles, demonstrated a firm 
understanding of teamwork and provided 
leadership,” she said. “These are all traits 
that are applied in entrepreneurial roles 
in private industry.” Ashford has many 
military members enrolled in their school, 
including active duty, veterans, National 
Guard, the Reserves and 
DoD employees. 

Ashford works to provide 
military members with an 
excellent educational expe-
rience through many initia-
tives. The Online Military 
Community and Military 
Facebook page was founded 
as a support system, con-
necting military-minded 
students to each other. Fac-
ulty and staff work well with 
the unique challenges military members 
often face, and the Office of Student Access 
and Wellness assists in ensuring that all 

students are able to meet with success. 
The university’s career services are also 
beneficial to service men and women, 
ensuring that they are primed for suc-
cess post-graduation. Military students can  
also join the SALUTE Veterans National 
Honor Society.

full sail university

“The traits and core values that our vet-
eran students have learned while serving  
our country are assets that will help them 

move toward their educa-
tional goals,” stated Ron 
Cook, program director of 
the Innovation and Entre-
preneurship M.S. degree 
program at Full Sail Univer-
sity. Cook emphasized that 
there are five key elements 
that a successful entre-
preneur needs to develop. 
Entrepreneurs must be able 
to unlock creative ideas, 
test ideas and be open to 

learning from failures, develop business  
literacy with finance and law, be exposed 
to experts in the field, and work with an 

experienced advisor to be guided through 
the often tricky process of crafting one’s 
own business. 

The online M.S. in innovation and 
entrepreneurship degree program consists 
of 12 total courses, each taking a month 
to complete. “The overall objective of the 
program is to take an idea for a new busi-
ness startup from idea to launch in 12 
months,” Cook explained. “Students learn 
how to develop and implement innovative 
ideas, test their business idea for feasibility 
and long-term viability, legal, financial and 
marketing issues faced by entrepreneurs, 
types of business formation, how to find 
financing and so on.” In addition to being 
a fast paced program designed to get stu-
dents working on their dreams as soon as 
possible, it is also an incredibly up-to-date 
program. Cook shared that by working 
closely with leaders and creative minds 
within a given industry, they are able to 
constantly adapt and revise curriculum 
to make sure they are giving students the 
optimal educational experience.

As Cook noted, “If students follow the 
plan and fully develop their business idea, 
they will not get a job—they will create 
one for themselves.”

Ron Cook

rcook@fullsail.com
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I served as a Marine combat arms 
officer for 24 years, serving in both 
ground and aviation assignments. I 
retired from active service in 2003 and 
I currently work as a program manager  

at Engility Corporation supporting Marine Corps Systems  
Command. 

I chose Stratford University’s Masters of Science in entre-
preneurial management program because I was in the pro-
cess of opening my own business in management consulting 
and I wanted to learn more about new venture financing 
and online options for new businesses. I have earned two 
master’s degrees, but neither of them gave me the entrepre-
neurial management information I needed to get started. This 
program took me from the initial idea and business plan to  

international possibilities. My instructors were successful busi-
ness owners who gave me excellent feedback on my business 
plan and model. Fellow students shared ideas and perspec-
tives that helped to shape my final business model. I used the 
final projects from each class to build my idea into a concrete 
business proposal that has gained investors and supporters. 
This program offered just the right information I needed to suc-
cessfully launch my business.

I plan to continue building my business and expanding 
the services I offer to my clients. I still have some Post-9/11 
education benefits that I can use, so I am also enrolling in 
the information systems degree program at Stratford so that 
I can be more current on technological advances that I can 
use to advertise my business and build an online customer  
base. 

rasMussen college

Croteau feels that the programs at 
Rasmussen “are suited for all individ-
uals interested in either starting their 
own business or developing new busi-
ness channels in existing businesses.” 
However, she added, “Individuals with 
military experience typically have a more 
diverse background with experience in 
areas that they want to further develop.” 
Current and former military members 
can explore either an entrepreneurship 
certificate or a Bachelor of Science in  
entrepreneurship. 

The certificate is designed to com-
bine students’ existing academic and pro-
fessional business experiences. Students 
will learn how to build a business plan 
to support the launch of a new product 
or service, analyze opportunities for new 
products and services, and leverage tech-
nology to optimize the entrepreneurial 
process. The certificate program aims to 
combine the critical thinking needed for 
entrepreneurial success with the practical 
application needed to jump-start an idea. 

The Bachelor of Science in entrepre-
neurship aims to develop students into, as 
Croteau put it, “innovators and thought 

leaders who are driven to launch and build 
successful companies and to build new 
enterprises within existing companies.” 
Learning skills such as strategic planning, 
sales and marketing, financial manage-
ment, and new product research and devel-
opment will make graduates well versed in 
business management and capital acquisi-
tion. Croteau explained that B.S. students 
“will apply, analyze, synthesize and evalu-
ate facts and theories; locate, evaluate and 
integrate appropriate primary and second-
ary sources; integrate their ideas with the 
ideas of others to create new knowledge; 
recognize and address complex ethical 

Vetrepreneur in the Making
M. Kelvin Davis | Stratford UNiverSity
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situations; communicate effectively in a 
variety of scenarios; and operate effectively 
within a continually changing environ-
ment,” making them more than ready for 
the challenges faced in the business world. 

Croteau values the experience brought 
to the program by military 
veterans, noting that “stu-
dents with military expe-
rience are typically more 
disciplined in their course-
work and result in better 
outcomes,” allowing for 
greater success in their busi-
ness ventures.

usc Marshall  
school of business

Steven Mednick, assistant professor of 
entrepreneurship and associate director 
of the Marshall Center for Global Innova-
tion at USC Marshall School of Business, 
emphasized that it’s important to remem-
ber that a degree in entrepreneurship 

does not always mean one wants to start 
their own business. “Entrepreneurship 
education provides the tools not only for  
launching one’s own ventures, but … to 
launch new ventures inside of organi-
zations,” he said. “Business leaders are 

always looking for individu-
als who can do just that.” 
Alumni of the entrepreneur-
ial programs at USC Mar-
shall include the founders 
of Kinko’s, Myspace, Sales-
force.com, Tinder, Quicksil-
ver and Box.com.

USC Marshall is home 
to the Lloyd Greif Center, 
the first integrated entre-
preneurial studies program 

in the U.S. students at all levels—under-
graduate, MBA, and Master’s of Business 
for Veterans—are eligible to take entrepre-
neurship classes. A new Master’s of Entre-
preneurship and Innovation has just been 
announced as well. Coursework involves 
“feasibility analysis, venture management 

and venture initiation,” Mednick described. 
“There is also coursework on technol-
ogy commercialization, social innovation 
and leading change within organizations.” 
USC Marshall also offers unique co-cur-
ricular opportunities such as the New 
Venture Seed Competition, where more 
than $200,000 in prize money is given to 
competing entrepreneurs. 

Mednick believes the discipline 
acquired via the military experience will 
help current and former servicemembers 
achieve entrepreneurial success. The dedi-
cated military-friendly degree program, 
Master’s of Business for Veterans, is com-
prised of a cohort of veterans and led 
by veteran program directors, offering an 
understanding environment. In addition, 
USC Marshall has a dedicated Military Vet-
erans Association as a means of support.  O

Steven Mednick

8620 Spectrum Center Blvd.
San Diego CA 92123
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Both George and I are 
veterans of the United States 
Air Force and served on 
active duty for seven and 
four years respectively. We 

are both former airmen who took advantage of and worked with the 
military Tuition Assistance  program while on active duty, and we 
came up with an IT capability to automate a very antiquated paper-
based, manual tuition assistance program. We saw a need and were 
fortunate to have several mentors at HQ USAF who recognized our 
work and subsequently brought us into the Pentagon to imple-
ment the capability Air Force-wide. The success of the Air Force 
Automated Education Management System, the Air Force Virtual 
Education Center and the Academic Institution Portal exposed us 
to other opportunities and we have consistently built our business 
on establishing solid partnerships with our clients and delivering 
quality software.

BAM Technologies specializes in enterprise solutions for busi-
ness and government in areas of education, training, customer 
service relations and workforce development. BAM Technologies 
delivers powerful enterprise solutions to enable business to be more 
efficient, productive, agile, and have the right information at the 
right time. 

The most significant benefit to being a “vetrepreneur” has 
been our understanding of the value that veterans provide in the 
workforce. More than 60 percent of BAM employees are veterans 
or spouses of veterans, which has allowed us to provide the right 
expertise to solve numerous complex DoD problems by delivering 
high-quality user-centric solutions at unbeatable value.

Our advice for veterans hoping to start their own businesses? 
Find something you are passionate about and always look for ways 
to make things better. Establish and cultivate a great network while 
on active duty and look to other veteran-owned businesses to create 
partnerships. 

Kendall McAree and George Barborak
Managing Partners, BAM Technologies LLC
www.bamtech.net

I was an Army Signal Corps non-
commissioned officer, and served at Fort 
Hood, Texas, and Darmstadt, Germany. 
After 20-plus years of federal service in 

uniform, as a civil servant and as an industry contractor, I started 
SAMS five years ago with an intent to “exceed expectations with 
people who make a difference.” The vision of SAMS came to me 
when I was getting frustrated as I sat in a meeting and watched 

Staci Redmon
President and CEO, Strategy and 
Management Services (SAMS)
www.getsamsnow.com

Many veterans are using the skills and leadership they learned in the military 
to start and run a business. With thousands of veterans returning home in coming 
months and years, many will choose to become their own bosses, and leverage their 
leadership skills to start or grow a small business. Here, MAE features a group of vetre-
preneurs who describe their roads to success.

vetrepreneurs are finDing success in starting their own coMpanies.

Careers & TransiTions: VeTeran-owned small Businesses
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I, along with my husband Calvin, 
traded in my combat boots for cowboy 
boots after retiring from the U.S. Army in 
2009. Our goal was to create opportunities 
for rural Nebraska and we’ve found our 

answer in agriculture. 
In the military, as in business, no two days are ever the same 

and you are constantly working to make improvements to pro-
vide the best product and service. Throughout any day, both as 
a leader and entrepreneur, you need to be a quick thinker with 
a passion to meet the challenges of problem solving so that 
your business team can grow. The better you are with think-
ing outside the box and trying innovative solutions, the better 
problem solver you become and you can turn ideas into new  
ventures. 

There are risks involved with leading a battalion or your own 
company, and so you have to learn how to be proactive and miti-
gate those risks, because your soldiers, employees and customers 

place their trust in you. We attribute our success as entrepre-
neurs to our military experience, the Nebraska LEAD [Leadership 
Education/Action Development] program, Gallup EAS [Entre-
preneur Acceleration System], and V-WISE [Veteran Women 
Igniting the Spirit of Entrepreneurship]. When we retired, we 
were fortunate to be accepted into the Nebraska LEAD program, 
where we learned first-hand about farming and ranching from 
our fellow classmates. The Gallup EAS program provided us with 
the assessment tools to evaluate feedback from our employees 
and customers, and assess our progress with meeting our key 
performance goals. Syracuse University’s V-WISE program was 
a great experience, and I encourage all women to attend. Dur-
ing the conference, you meet amazing women who are as pas-
sionate as you are about giving back and making a difference. 
There is so much to learn in running a “civilian” business, 
and it’s wonderful to share lessons learned, laugh about your 
mistakes and have resources to help and guide you accomplish  
your mission.

Desiree Wineland
President, Veterans Vineyard and Winery and American Butchers
americanbutchers@gmail.com

•	 AACSB	accredited.
•	 Ranked	as	one	of	the	best	online	graduate	
business	programs	in	the	nation	by	U.S. News 
and World Report for	2014.

Start your online MBA today
at CMU’s Global Campus.
Call,	e-mail	or	visit	our	web	site	for	more	information.	
877-268-4636					CMUglobal@cmich.edu
global.cmich.edu/onlinemba Central Michigan University is accredited by the Higher Learning Commission of the North Central Association of 

Colleges and Schools. CMU is an AA/EO institution (see cmich.edu/OCRIE).    39609    5/14

–	the	online	MBA	from	Central	Michigan	
University’s	Global	Campus

Choose the best!

BREAKING NEWS! BREAKING NEWS! 
CMU’s	online	MBA	program	
was	just	named	one	of	the	
best	online	graduate	business	
programs	for	veterans	in	the	
nation	by	U.S. News and World 
Report	for	2014.

Careers & TransiTions: VeTeran-owned small Businesses

critical warfighter systems that our troops needed not get fund-
ing. I believed that as taxpayers, we all share fiscal responsibility 
in doing what is right for our warfighters and for our country.

One of the benefits of becoming a vetrepreneur is that SAMS 
is a Veterans First hiring company. Employees with prior mili-
tary service often bring key insight, experience and knowledge of 
our government customers’ needs and requirements, helping us 
develop better solutions for their most critical challenges. I am 
proud to say that more than 90 percent of our employee staff are 
veterans, or family members of veterans.

In March 2014, the Virginia Small Business Development 
Center (SBDC) honored me as the 2013 Virginia Small Business 

Veteran of the Year. I was the first woman chosen to receive this 
prestigious honor. The award was established in 2000 to rec-
ognize Virginia veteran entrepreneurs who provide significant 
contributions to the economy and the community through own-
ership as a Virginia small business.

When I first started SAMS, the SBDC was a great resource in 
assisting me as a veteran in transitioning, mentoring and train-
ing. My advice for entrepreneurs is to align themselves with an 
organization such as this, which will be beneficial in the grow-
ing stages of their companies. As a part of the SBDC’s desire to 
help veterans, they developed veteran-to-veteran entrepreneur 
roundtables. 
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During a rewarding 22-year career in the 
Air Force, I had the opportunity to serve as an 
operational commander at the squadron and 
group levels, enjoy several command tours 
and complete a joint duty assignment sup-

porting the secretary of defense. Following retirement, I worked as a 
defense contractor in the Washington, D.C., area for 10 years, but had 
a desire to use my leadership experience as an entrepreneur. In order 
to achieve this goal, I needed a better understanding of the business 
complexities of the global marketplace. The VA’s post-9/11 education 
benefit afforded me the chance to pursue an executive MBA degree 
from George Mason University and fill that gap. I strongly recom-
mend all interested, eligible veterans take advantage of this extraordi-
nary benefit to pursue prospective educational or career goals. 

Once I had the education to redirect my career, I focused on 
franchise opportunities, particularly those friendly to veterans. Many 
franchises actively seek out veterans as a group because they have 
experience managing people, can understand and direct simple to 

complex operations, can think on their feet and most importantly, 
can follow standard operating procedures and processes, which 
are the heart of a franchise. With the help of the Veteran’s Transi-
tion Forum, I identified the niche that most appealed to me and  
selected the Senior Helpers franchise, which provides in-home, 
non-medical care to seniors. I knew I wanted to continue to provide 
service that mattered, and what better way than to ensure a greater 
quality of life for seniors and allow them to live independently for as 
long as possible. 

During my research into this market, I discovered many veterans 
are unaware of a long-term care benefit that may be available to them 
dependent on the extent of their financial means. Part of my outreach 
focuses on spreading the word regarding this overlooked opportunity 
and providing a much-needed service to the community of veterans 
who have done so much to serve us. Although the hours are long, 
the opportunity to shape and grow a business is extremely rewarding. 
To do so in an area that has tremendous impact on people and the 
families that care for them is priceless.

Anthony L.H. Haney
Owner, The Carpe Diem Group (DBA Senior Helpers)
www.seniorhelpers.com

As a former Army nurse, I had the best 
of both worlds. I had great career pro-
gression within the Army Nurse Corps as 
well as numerous opportunities for leader-
ship in the military realm. As a military 

spouse, I lost many of the benefits associated with active ser-
vice, particularly career advancement. So I decided to become 
an entrepreneur for several reasons. Most importantly, this 
career path gave me the flexibility to balance the roles of spouse 

and mother while providing stability for a very active military  
family.

I started an educational consulting firm, Docere eLearning 
Solutions, in southwest Oklahoma. We create custom, interac-
tive learning solutions for three different markets to include 
grades K-12, the corporate sector and health care organizations. 
It was the perfect fit based on my personal and professional back-
ground in home education, health care education, technology  
and music. I really wanted to create a venture in which my entire 

Sandra Gonzales
President, Docere eLearning Solutions
http://docereelearning.com
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I am the granddaughter of two Vietnam 
veterans and the daughter of an Army vet, 
and served proudly in the Marine Corps 

from 2008 to 2012 as a combat correspondent. According to family, 
I’ve always had an entrepreneurial spirit, but it was in 2012 (while 
still on active duty) that I attended the V-WISE program, gained a 
true desire to run my own business, and launched my first busi-
ness—an image consulting and wedding planning company called 
Prototype Consulting. 

People become entrepreneurs for different reasons, but I believe 
that behind every business is a belief. I fundamentally believe in 
empowering others, and this stance has guided the formulation 
and execution of both of my current business ventures, V2: The Vet 
View and Powerhouse.

The Vet View is a veteran-focused talk show with a mission 
to showcase the accomplishments and follow the journeys of 
America’s veterans—from the transitioning servicemember to the 
entrepreneur to the Fortune 500 CEO—to help America put names 

and faces to the title “veteran.” This is accomplished by providing 
informational and entertaining interviews, as well as education on 
making a successful transition to life after the military.

Powerhouse, a women veteran support organization, was co-
founded with fellow veterans Denika Mafnas and Toni Brooks. Uti-
lizing our unique experiences in the fashion industry, we empower 
women veterans to become their best selves through self-reflection, 
personal development and transformative thinking by providing 
personal coaching, resume/LinkedIn profile training, interactive 
keynotes, image consulting, make-up consultations, full beauty 
makeovers, headshot, job placement services and more.

The best advice I can give to any veteran interested in becoming 
a vetrepreneur is this: Pursue your passion, identify your niche and 
find a good mentor.  O

family could be involved. And best of all, I now get to use my skills 
to help communities I care about most. These include women 
vetrepreneurs and military families looking to start and grow their 
own businesses as well as the disabled and struggling learners.

For aspiring entrepreneurs, know that you already have trans-
ferrable skills that will serve you well as a small business owner.  
There are a plethora of free resources available to you such as 
counselors through the Small Business Development Centers, 
incubator programs and SCORE counselors. Also, look into the 
awesome educational programs available through the Institute for 

Veterans and Military Families based out of Syracuse University. 
World-class entrepreneurial training such as an eight-day boot 
camp, three-day conferences for veteran women as well as eight-
week online classes will give you access to an entire network of 
like-minded entrepreneurs.

The American dream of small business ownership can be 
frightening as well as exciting. Know that even though you are in 
business for yourself, you do not have to go through this process 
alone. Great opportunities await those willing to put in the work 
and surround themselves with great mentors and advisors.

Jovane M. Henry
Creator/Host, The Vet View
Chief Innovation Officer, Powerhouse
www.youtube.com/thevetview
www.facebook.com/thepowerhousemovement

For more information, contact MAE Editor Kelly Fodel 
at kellyf@kmimediagroup.com or search our online archives 

for related stories at www.mae-kmi.com.
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by Michael heberling

A case can be made that the United States 
has the best post-secondary education system 
in the world. According to a 2011 study by 
the Institute of International Education, the 
United States is overwhelmingly the most 
popular education destination for prospec-
tive international students, with 75 percent 
choosing the U.S. More than three-quarters 
(76 percent) perceived the U.S. to have a 
high-quality education system. There are a 
number of reasons to account for both the 
popularity and success. High on the list would 
be academic freedom and a vast array of insti-
tutions with varied missions to choose from. 
We have research-focused, religious, profes-
sional, liberal arts, technical, private, pub-
lic, for-profit, open-enrollment, career and 
community-based schools in almost every 
state. The environment that fosters this rich 
academic environment collectively serves a 
very diverse student body. Since World War 
II, America’s colleges and universities have 
become an important vehicle for facilitating 
equal opportunity and social mobility. 

Unfortunately, there are also a num-
ber of major concerns within the federal 
government over the price tag, default rate 
and graduation rates across the entire post-
secondary education system. According to the 
College Board, 60 percent of four-year college 
and university graduates owe at least $26,500 
in student loans. As a way to address these 
issues, the Department of Education is pro-
posing a rating system that would measure 
schools in three areas: access, affordability 
and student achievement (graduation rates). 

Those schools that score higher on the grad-
ing scale would receive more federal aid. 

There are a number of major problems 
with using these three metrics. For starters, 
access and student achievement are mutually 
exclusive. Schools that are highly selective 
(low access) will have a high graduation rate 
(that is, high student achievement). In con-
trast, schools that are open enrollment (high 
access) will have a lower graduation rate (low 
student achievement). Affordability is a slip-
pery slope as well. How does a private school 
compete with a public school that is subsi-
dized by the taxpayer? Even among public 
schools, the funding varies significantly from 
state to state. It will be extremely difficult 
to simultaneously receive high marks in all 
three areas. 

In a 2014 study by the American Enter-
prise Institute, Awilda Rodriguez and Andrew 
Kelly reviewed the Integrated Postsecondary 
Education Data System (IPEDS) data for 
1,716  four-year colleges and universities to 
see how they would fare on a three-dimension 
rating system. Only 19 schools, just over 1 
percent of the total, met all three criteria.  

Unless major changes are made, schools 
that have missions that serve a preponder-
ance of non-traditional students (high access 
and low student achievement) will be at an 
extreme disadvantage with this rating sys-
tem. One of the conclusions from the Rodri-
guez/Kelly study: “It is generally easier for a 
college to change who they admit than it is 
to change the success rates of the students 
already there.” In other words, these schools 

will be incentivized to be more selective 
in their admissions criteria if they want to 
receive a higher rating. 

It needs to again be emphasized that the 
federal rating system is still a work in prog-
ress. With or without a rating system, we 
should celebrate and preserve the diversity 
of America’s existing post-secondary educa-
tion system. Implementing a rating system 
that seeks to homogenize our colleges and 
universities at the expense of low income 
students negatively impacts our role in facili-
tating equal opportunity and social mobility. 
Also, forcing schools to be responsive to a 
federal rating system rather than to their 
students and mission is not an acceptable 
solution.   O

Note from Jim Yeonopolus, CCME 
president: CCME is proud to have a very 
thoughtful article by CCME immediate past 
president, Mike Heberling, who also serves 
as president of Baker College Center for 
Graduate Studies.

The Unintended Consequences 
of a College Rating System

PLEASE JOIN US FOR THE...

CCME 42ND ANNUAL
SYMPOSIUM & EXHIBITION
January 26-29, 2015 • Anaheim, California
At the Anaheim Marriott, 700 West Convention Way, 
Anaheim, CA, 92802

FOR MORE INFORMATION
VISIT US ON THE WEB AT

WWW.CCMEONLINE.ORG
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Coast Guard Ups TA Cap

Three Indiana University students were 
named 2014 Tillman Military Scholars, 
the first students from IU to receive the 
prestigious scholarship since the program’s  
inception. 

Jamal Sowell, a Florida native enrolled 
in the Indiana University Maurer School 
of Law in Bloomington; Carlos Armando 
Gonzalez, a student at the IU Robert H. 
McKinney School of Law in Indianapolis; 
and James Bishop, a Ph.D. student studying 
American literature at IU Bloomington, were 
among the 59 students named Tillman Military Scholars. 

The Pat Tillman Foundation, a nonprofit organization that invests 
in military veterans and their spouses through scholarships, formed 
the Tillman Military Scholars program in 2008 as a supplement to the 

Post-9/11 GI Bill. Scholarships cover direct study-related expenses—
including tuition and fees, books, and a living stipend—for scholars 
who are pursuing undergraduate, graduate or post-graduate degrees as a 
full-time student at a public or private U.S.-based accredited institution.

Three Indiana University Students Named  
2014 Tillman Military Scholars

Carlos Gonzalez James BishopJamal Sowell

The University of Phoenix is awarding 20 full-
tuition scholarships to prospective students who 
are active-duty servicemembers, eligible family 
members and veterans to pursue an undergraduate 
or master’s degree from University of Phoenix. 
AMVETS has teamed with University of Phoenix since 
2007, offering 325 scholarships to help veterans 
transition from the military to the civilian sector. 

Applications for the 2014 University of Phoenix 
AMVETS scholarship are being accepted now 
through September 3, 2014, and scholarship recipi-
ents will be announced on Veterans Day, November 
11, 2014. More information on how to apply can be 
found at www.phoenix.edu/amvetscholar.

University of 
Phoenix Collaborates 

with AMVETS on 
Scholarship Program

Coast Guard members pursuing 
degrees can take advantage of up to 
$4,500 in tuition assistance (TA) for the 
rest of this year, nearly doubling the 
previous $2,500 cap. Those members 
are still responsible for 25 percent of 
their fees, so the service will chip in 
$3,375 toward the new cap, according 

to a recent service-wide message. The 
increase was prompted by a drop in TA 
usage during fiscal year 2014. Because 
of the drop in usage, the service in 
January was able to open up TA to those 
seeking their first master’s degree.

TA is only available for courses 
leading to the first associate, bachelor’s  

and master’s degrees. TA is not autho-
rized for doctoral degrees, similar 
terminal degrees or certificates. The 
Coast Guard has paid out about $2.5 
million to more than 2,600 members 
in fiscal 2014 so far. Full details on the 
TA expansion are available in ALCOAST 
148/14.

In a victory for same-sex military 
spouses and marriage equality advocates, the 
Department of Veterans Affairs has decided to 
retroactively recognize the nation’s first known 
same-sex war widow. Tracy Johnson is the 
legal spouse of the late Staff Sergeant Donna 
Johnson, who was killed in Afghanistan on 
October 1, 2012, by a suicide bomber. Tracy 
Johnson will now receive the same full benefits 
that heterosexual widows and widowers receive.

“Of course, there remains more work to be 
done,” she said at an event for the American 
Military Partner Association (AMPA), a group 
dedicated to helping LGBT military spouses. 
“Throughout this ordeal, my biggest goal has 
been to get the Army to change Donna’s death 
certificate to recognize our marriage. That 
goal has not yet been achieved. However, this 
decision from the Department of Veterans 

Affairs is an important step towards our end 
goal of achieving equal treatment for all  
military families.”

There still are challenges, such as lack of 
access to in-state tuition for spouses. 

“Tracy’s recognition by the Department 
of Veterans Affairs is hopefully a major break-
through for our gay and lesbian veterans 
and their spouses trying to gain access to 
their earned benefits,” said Stephen Peters, 
president of AMPA. “Even with the Supreme 
Court’s decision in Windsor, it was believed that 
Title 38 section 103(c) was preventing the VA 
from granting legally married gay and lesbian 
veterans living in non-marriage equality states 
access to their earned benefits. There is still a 
great amount of uncertainty, but for the sake 
of our families, we hope that this is signaling a 
change in policy by the VA.”

Same-Sex War Widow Begins  
Receiving Survivor Benefits

MONEY TALKS compiled by KMi Media Group staff
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UNIVERSITY CORNER Military Advanced Education

Colonel Kenneth D. McRae (Ret.)
Director, G.V. “Sonny” Montgomery Center for America’s Veterans

Mississippi State University

Q: Tell us about Mississippi State University.

A: At Mississippi State University (MSU), we 
believe in getting personal. Known through-
out our history as “The People’s University,” 
our school provides the academic, leadership 
and social opportunities to help each per-
son excel. Our students’ success—in what-
ever field of study or career goal—is our  
success. We take that mission seriously. Here, 
faculty, staff and students share a common 
goal: to make the Mississippi State experience 
a lifetime opportunity.

Mississippi State was created by the Mis-
sissippi Legislature on February 28, 1878, as 
the Agricultural and Mechanical College of 
the State of Mississippi, one of the national 
land-grant colleges established after Congress 
had passed the Morrill Act of 1862. Today, 
Mississippi State is a comprehensive, doctoral 
degree-granting university offering a wide 
range of opportunities and challenges for 
learning and growth to a diverse student body. 

Mississippi State continues to rank among 
the nation’s top research universities, accord-
ing to a new survey by the National Science 
Foundation. In addition, the Carnegie Foun-
dation for the Advancement of Teaching has 
awarded Mississippi State the designation as 
a “very high research activity university”—
the highest level of research activity for  
doctoral-granting universities. 

Q: What makes your school unique in the 
benefits and programs you offer to military 
servicemembers?

A: In 2006 Mississippi State established one 
of the first comprehensive veterans centers in 
the nation and named it after Congressman 
G.V. “Sonny” Montgomery. Congressman 
Montgomery, a Mississippi State graduate, 
was author of the Montgomery GI Bill. 

The G.V. “Sonny” Montgomery Center 
for America’s Veterans is a national leader in 
support for student veterans, servicemem-
bers, dependents and survivors (VSDS). The 
center supports some 2,100 members of the 
Mississippi State veteran community, more 
than 10 percent of the student population, 
with VA education benefits certification,  

service-specific TA benefits, transition assis-
tance programs and a family assistance pro-
gram. In addition, the center has developed 
an outreach/recruiting program and an edu-
cational/research collaborative, and a faculty 
and staff training program designed to edu-
cate them in what makes a VSDS student 
exceptional.

The center partners with several differ-
ent organizations and individuals to provide 
scholarship support to our veterans com-
munity. This support enhances the ability of 
many student veterans at MSU to graduate. 

The veterans center, the Division of  
Student Affairs, and select academic depart-
ments are collaborating with the Veterans 
Administration Medical Center in Jackson, 
Miss., to provide physical therapy, occupa-
tional therapy, speech therapy and expanded 
mental health services to not only stu-
dent veterans but veterans within the local 
community. This program will be the first 
between a VA medical center and a university 
to supply such services with university assets. 
This program will be in place prior to the Fall 
2014 semester.

Mississippi State has a rich history of sup-
porting the military services and our nations’ 
veterans. Members of our MSU veterans com-
munity receive priority registration, a 100 
percent out-of-state tuition waiver for veter-
ans and servicemembers and 50 percent for 
dependents, and a liberal military withdrawal 
policy.

Q: What is your school doing to keep up 
with growing technologies and opportunities 
related to distance learning?

A: MSU provides an array of technologies in 
support of distance education. The Blackboard  

learning management system is used by 
many faculty and virtually all students for 
asynchronous delivery of online instruc-
tion to distance students.  The Blackboard 
Mobile Learn app and Collaborate Web 
conferencing tool provide additional tech-
nologies that allow faculty to deliver instruc-
tion to students, independent of time and 
place.  MSU also has a number of H.323 
interactive video classrooms which are  
used for synchronous delivery of instruc-
tion to distance students.  Additionally,  
MSU has approximately 100 classrooms 
equipped with technology that allows the 
instructor to create an audio podcast of a 
classroom lecture for subsequent access by 
distance students.

Q: From your perspective, what are the key 
issues facing higher education?

A: Higher education must, in addition to 
preparing students academically, prepare 
them for the broader concepts of citizen-
ship, integrity and personal success. This 
becomes an increasingly arduous task in 
light of decreasing budgets and increasing  
cost.

Institutions must balance the problem of 
increasing student debt and decreasing uni-
versity budgets. Innovative policies and pro-
cedures must be implemented that ensure 
the quality of education and the opportu-
nity to attain it at an affordable short and  
long term cost, in the shortest time frame 
possible. This is particularly true in light of 
the increase in veteran students and other 
adult learners. 

Q: Do you have any closing thoughts?

A: I have the best job in the world. As director 
of the veterans center, I have the honor and 
privilege to serve veterans, servicemembers, 
dependents and survivors, to work with a 
staff that is passionate about ensuring the 
success of our MSU veteran community, to 
have a university administration that under-
stands and supports the center and veterans’ 
programs, and to experience a faculty and 
staff that is collaborative in every way.  O
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These days, online courses and degrees are no longer the excep-
tion to the rule. Most college and universities embrace some form of 
distance learning, and it’s especially flexible for the military student. 
MAE looks into the ways in which online learning has evolved and 
what schools believe the future holds for students and educators, 
from improved technology, to MOOCs, to entirely online offerings. 

The DisTance Learning issue

What to Look For  
in an Online School
With so many schools offering online 
components to degree programs, it 
can be confusing to sift through the 
options. An education expert offers 
some advice on how to pick a school 
that best matches your needs.

Online Resource Centers
Veteran resource Centers are often a 
key source of support for on-campus 
students, but what about the online 
student who needs help? A new and 
exciting initiative of creating online 
Veterans resource Centers helps fill 
that support role for these students, 
and while not the same as a physical 
lounge, they sometimes can provide 
more information and support than 
an actual onsite VrC. 

Roundtable:  
Online Schools
MAE profiles a variety of online 
schools, asking them the important 
question: “Online education is only 
as good as the support services 
backing up the course content. How 
does your school go above and 
beyond in providing ancillary services 
to military students learning online?”

Veterans and active duty members are a particularly good fit for 
the cybersecurity field for a number of reasons, many of which 
are related to their military service. MAE explores a variety of 
cybersecurity degree programs

Features

careers anD transitions:  
Degrees in cyBersecurity 

special section: Distance learning

Executive Director of the Distance 
Education and Training Council
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